
Insurance is our only business

Wide range
of specialty
coverages*
Meeting diverse 
client needs with 
over 200 products

Source: SNL and company disclosures

*As of December 2021

Underwriting results 

outperformed 
the averages of North American 

years

*2021 Net Written Premiums  

* As of December 2021 (General Insurance)

** 2021 Net Written Premiums 
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Chubb Peers

2017 2018 2019 2020 2021

24% Middle Market/Small Business Commercial Property & Casualty

20% Large Corporate Commercial Property & Casualty

19% Personal Lines

14% Global Accident & Health and Life

13% Wholesale Specialty Commercial Property & Casualty

6% Agriculture

2% Global Reinsurance

92.2%

5 year average
combined ratio

is one of Chubb’s fastest
growing markets

Asia Paci�c* Premiums** by

Issues policies
in over

territories
100

O
503 Countries

and territories

14

Employees

Over

34,000
Employees

Over

5,000
Countries

and territories

54

O
87

Extensive local presence

Globally 
Across

Extensive distribution
capabilities strength by S&P and

“A++” by A.M. Best

Global leader in personal
accident & supplemental

health insurance

Largest Financial
Lines writer; large

Personal Lines provider

#1 publicly trade P&C
insurer by market

capitalization

Gross Written
Premiums

*US$82.5b

Market
Capitalization

*US$200.1b
Assets

*US$46.8b

www.chubb.com
© 2022 Chubb. Coverages underwritten by one or more subsidiary companies. Not all coverages available in all jurisdictions. 
Chubb® and its respective logos, and Chubb. Insured.SM are protected trademarks of Chubb.

Strengths in Asia Paci�c

Award-winning
claims service

Creative data
analytics

Unrivaled in the
High Net Worth

segment

telemarketing

Unique 
Mobilassurance 

Risk engineering
expertise

More than

agents

Total claims paid

billion
US$1.23

claims a year

Handles

1.5 million

7,000

growing 30.1%
in 5 years

GWP

US$3.2
billion in 2021

broker
partners

Over

1,000

claims
professionals

More than

530

59%

2%

Digital

Broker

3%

Bancassurance

2%

Mobile Network

Agency
Direct Marketing/

Telemarketing

10% 24%

Channels

Product

56%

31%

13%

Property & Casualty

Accident & Health

Personal Lines


