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Meet Amelia
from CogiCell
Limited

Meet Mike
from Shine &
Dash Creative
HI S BUSI NE SS

HER B U S IN ES S

Mike runs a medium-sized digital
creative agency that wins business at a
global level. In order to stay competitive,
he must keep up with a workforce that
requires a new level of ﬂexibility and
isn’t always physically in the same place.
With that, come risks that were never
part of the game before. See how Chubb
can help in four diﬀerent ways.

Amelia recently formed CogiCell Limited,
a small IT company that specialises in
migrating data from customers’ existing
systems into the cloud, using a third-party
cloud provider.
A key priority and challenge for Amelia is to
ensure that CogiCell complies with various
territories’ data privacy laws when dealing
with overseas customers.

WORKPLACE SCE NARI OS

WHAT H A PPEN ED
Despite a variety of cyber security measures deployed
across CogiCell’s network, threat actors were able to
penetrate a part of CogiCell’s system that allowed them to
gain access into the third-party cloud provider’s network.
The threat actors identified and encrypted 9TB of data
stored within the third-party cloud system, belonging to
CogiCell’s customers.
CogiCell and their customers were therefore unable to
access the data, and could not carry out core business
activities for a period of 6 days.
This resulted in multiple claims made against CogiCell by its
customers, including failure of service (inability to access
data) and delay (migrating new data).
Furthermore, CogiCell incurred forensic costs to
investigate the breach and establish whether any data
was exfiltrated, along with legal costs to assess potential
breach notifications requirements for each territory in which
CogiCell have customers.

W HAT HAPPE NE D
Coverage Section

• Enterprise Risk Manager (ERM)
• Technolo�y Errors and Omissions
(Professional Indemnity)
Claim

• Breach of contract
• Delay
• Failure of a service
• 1st and 3rd Party Cyber including
- Privacy and Network Security
- Business Interruption loss

This example is illustrative only. The claim scenarios described here are hypothetical and are intended to show the types of
situations that may result in claims. These scenarios are not based on actual claims and should not be compared to an actual claim.

Securing the home oﬃce

World traveling with care

With so many people working from home, it’s difficult for Mike to
make sure each workspace is secure, and to make sure his steady stream
of contractors are properly onboarded. As a result, his lead designer suﬀers
a cyber attack, and separately one of the new contractors inadvertently
uses the wrong file sharing platform and exposes confidential information,
resulting in two cyber breaches for the organisation.

In preparing to send his team overseas for a client video
shoot, Mike learns there is growing risk of civil unrest in
the area. He cancels the trip and realises he needs a new
framework to define essential business travel — and a plan
for handling any situation that may arise.

Coverage Section

Coverage Section

Cyber

Business Travel

Injured at home, on the job

Social networking never sleeps

After working in her apartment for months, Gemma
develops carpal tunnel syndrome in her left hand and ends
up needing surgery.

The company’s social media manager posts something on
the company’s Twitter account that is misleading about and
defamatory to an employee of one of their competitors,
triggering a defamation lawsuit against the company.

Coverage Section

Coverage Section

Employers Liability

BROKER LOGO

Group Personal Accident

Casualty

This example is illustrative only. The claim scenarios described here are hypothetical and are intended to show the types of
situations that may result in claims. These scenarios are not based on actual claims and should not be compared to an actual claim.

General Liability

Professional
Indemnity
BROKER LOGO

Note: In each of the co-brandable pieces, you will see a gray box where your logo may be placed. The only
place in the document that needs to be edited are those boxes. Two examples are highlighted in red above.

If you have Adobe
Acrobat Pro:

01
02
03
04
05

Open your Chubb brochure in
Acrobat and select “Edit PDF”.
Scroll to the appropriate section and
insert your cursor in the highlighted
gray box.
Click this highlighted gray box and
go to “Objects” in the edit bar on the
right-hand side of the PDF. Please
note this is the only area you will
need to edit in each document.
Click on the third icon from the left in
the second row to “replace image”. You
can then replace this white box image
with your co-branded logo.
To save, go to “File”, then click
“Save As” to determine your file
name and where it will be stored.

If you do NOT have
Adobe Acrobat Pro:
Print your co-brandable piece and attach
your logo onto the white box section.

Basic rules for
co-branding:
The partner logo should be visually equal to or
smaller than the Chubb logo.
It should appear as far from the Chubb logo as
possible. The minimum safe distance is one
Chubb logo length away.
When possible the partner logos should be
presented as grayscale if placed on white
background, and reversed to white if placed
on a colored background.

All content in this material is for general information purposes only. It does not constitute personal advice or a recommendation to any individual or business of any
product or service. Please refer to the policy documentation issued for full terms and conditions of coverage.
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