
 

 

 
 

 

Co-branding Instructions 
for Agents and Brokers 
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This lit e is de ipti e onl . Whether or t ha ent a particular loss i ed depends on 
the facts and c s of the loss and the ac al co age of the policy as i ued. 

© 018 Chubb is the mar eting name used t ef ubsidiaries of Chubb Limited pr viding ins 
ance and rela ed services. For a list of the ubsidiar s, please visit o ebsit chubb 
Ins ance pr vided by U . based Chubb under iting companies. All produc y not be a ailable in 
all st s. C age i ubjec o the language of the policie ally i ued. Surplus lines ins 
sold only thr ugh licensed surplus lines producers. Chubb Personal Ri k Services, P . B x 1600 
Whitehouse St tion, NJ 08889-1600. Form 02-01-0 81 

Chubb commissioned Oli er Wyman t ss how high net w th individuals (HNWIs) may be buying 
proper y and c alty (P&C) ins ub optimall , and how their fnancial a vi uld potential 
y help them get the right co age. Oli er Wyman also anal zed whether doing so is in the int sts of 

fnancial a visers. Oli er Wyman s ed a random sample of consumers and fnancial a vi 
lec ed based on char stics de ibed in the repor . The anal s of such s y da a and the fnd 
ings de ibed in the repor e de eloped independently by Oli er Wyman. This study is intended t 
be dir tional and i o be a projection or prediction of futur ults. The primary audience 
or thi eport includes fnancial a sers, ins ance brokers, and c iers. Thi eport is not ins 

or in vice and should not be relied on f uch a vice or as a substitute f ult tion 
with prof ssionals, including acco ants, tax, legal, ins ance or fnancial a vi 

Oli er Wyman shall not ha y liability t y third par y in r pect of thi epor y actions 
aken or dec sions made as a consequence of the r ults, a vice or recommendations set f th herein. 

The opinions e pr ssed herein ar alid only for the purpose st ed herein and as of the da e hereof 
Inf tion furni hed by others, upon which all or portions of thi epor e based, is belie ed to be 
eliable but has not been v ifed. No w y is gi o the accur y of such inf tion. ublic 

inf tion and indust y and st stical da e fr s Oli er Wyman deems to be reliable 
ho , Oli er Wyman mak epr tion as to the accur y or complet ss of such inf 

tion and has accepted the inf tion without further v ifc tion. No r ponsibility i aken f 
chang s in mar et conditions or la gulations and no obligation i umed t vise thi epor 

efect chang ents or conditions, which occur subseq o the da e hereof 

Note: In each of the co-brandable pieces, you will see a gray box where your logo may be 
placed. The only place in the document that needs to be edited are those boxes. Two 
examples are highlighted in red above. 

If you have Adobe Acrobat Pro: 

1. Open your Chubb brochure in Acrobat 
and select “Edit PDF”. 

2. Scroll to the appropriate section and 
insert your cursor in the highlighted 
gray box. 

3. Click this highlighted gray box and go 
to “Objects” in the edit bar on the right-
hand side of the PDF. Please note this is 
the only area you will need to edit in 
each document. 

4. Click on the third icon from the left in 
the second row to “replace image”. You 
can then replace this white box image 
with your co-branded logo. 

5.  To save, go to “File”, then click “Save 
As” to determine your fle name and 
where it will be stored. 

If you do NOT have Adobe 
Acrobat Pro: 

Print your Chubb Resource Guide 
and attach your co-branded logo onto 
the white box section. 

Basic Rules for co-branding: 

The partner logo should be visually equal 
to or smaller than the Chubb logo. 

It should appear as far from the Chubb 
logo as possible. The minimum safe 
distance is one Chubb logo length away. 

When possible the partner logos should 
be presented as grayscale if placed on 
white background, and reversed to white 
if placed on a colored background. 

Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related services. For a list of these subsidiaries, please visit our website at www.chubb.com. 
Insurance provided by ACE American Insurance Company and its U.S. based Chubb underwriting company afliates. All products may not be available in all states. This communication contains 
product summaries only. Coverage is subject to the language of the policies as actually issued. Surplus lines insurance sold only through licensed surplus lines producers.  is the world’s largest 
publicly traded property and casualty insurance group. With operations in 54 countries, Chubb provides commercial and personal property and casualty insurance, personal accident and 
supplemental health insurance, reinsurance and life insurance to adverse group of clients. Chubb Limited, the parent company of Chubb, is listed on the New York Stock Exchange (NYSE: CB) and is 
a component of the S&P 500 index. Copyright ©2019 
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