Co-branding Instructions
for Agents and Brokers

This literature is descriptive only. Whether or to what extent a particular loss is covered depends on
the facts and circumstances of the loss and the actual coverage of the policy as issued.
©2018 Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related services. For a list of these subsidiaries, please visit our website at www.chubb.com.
Insurance provided by U.S. based Chubb underwriting companies. All products may not be available in
all states. Coverage is subject to the language of the policies as actually issued. Surplus lines insurance
sold only through licensed surplus lines producers. Chubb Personal Risk Services, P.O. Box 1600,
Whitehouse Station, NJ 08889-1600. Form 02-01-0781

Chubb commissioned Oliver Wyman to assess how high net worth individuals (HNWIs) may be buying
property and casualty (P&C) insurance sub-optimally, and how their fnancial advisers could potentially help them get the right coverage. Oliver Wyman also analyzed whether doing so is in the interests of
fnancial advisers. Oliver Wyman surveyed a random sample of consumers and fnancial advisers selected based on characteristics described in the report. The analysis of such survey data and the fndings described in the report were developed independently by Oliver Wyman. This study is intended to
be directional and is not meant to be a projection or prediction of future results. The primary audience
for this report includes fnancial advisers, insurance brokers, and carriers. This report is not insurance
or investment advice and should not be relied on for such advice or as a substitute for consultation
with professionals, including accountants, tax, legal, insurance or fnancial advisors
Oliver Wyman shall not have any liability to any third party in respect of this report or any actions
taken or decisions made as a consequence of the results, advice or recommendations set forth herein.
The opinions expressed herein are valid only for the purpose stated herein and as of the date hereof.
Information furnished by others, upon which all or portions of this report are based, is believed to be
reliable but has not been verifed. No warranty is given as to the accuracy of such information. Public
information and industry and statistical data are from sources Oliver Wyman deems to be reliable;
however, Oliver Wyman makes no representation as to the accuracy or completeness of such information and has accepted the information without further verifcation. No responsibility is taken for
changes in market conditions or laws or regulations and no obligation is assumed to revise this report
to refect changes, events or conditions, which occur subsequent to the date hereof.

Note: In each of the co-brandable pieces, you will see a gray box where your logo may be
placed. The only place in the document that needs to be edited are those boxes. Two
examples are highlighted in red above.

If you have Adobe Acrobat Pro:
1. Open your Chubb brochure in Acrobat
and select “Edit PDF”.
2. Scroll to the appropriate section and
insert your cursor in the highlighted
gray box.
3. Click this highlighted gray box and go
to “Objects” in the edit bar on the righthand side of the PDF. Please note this is
the only area you will need to edit in
each document.
4. Click on the third icon from the left in
the second row to “replace image”. You
can then replace this white box image
with your co-branded logo.
5. To save, go to “File”, then click “Save
As” to determine your fle name and
where it will be stored.

If you do NOT have Adobe
Acrobat Pro:
Print your Chubb Resource Guide
and attach your co-branded logo onto
the white box section.

Basic Rules for co-branding:
The partner logo should be visually equal
to or smaller than the Chubb logo.
It should appear as far from the Chubb
logo as possible. The minimum safe
distance is one Chubb logo length away.
When possible the partner logos should
be presented as grayscale if placed on
white background, and reversed to white
if placed on a colored background.
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